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'Smart' Packaging Is Creating A Safer Future For Medicine. It has become the world's 
most desired adjective: "smart." Whether it is an individual, a phone, a car or even your home, 
it has to be smart. And recently it has started to be associated more and more with packaging. 
This refers to packaging used in a number of products such food and pharmaceuticals. 
Smart packaging fits into two designations: active and intelligent. The former works to 
improve a product, while the latter is designed to collect data and communicate with the user -
- for example, alerting them to an upcoming sell-by date. 
A report in 2015 predicted that in the next few years the global smart packaging 
market will hit almost $40 billion. With that size of scale, it means the technologies that make 
up smart packaging have the potential to deliver significant value to businesses and 
consumers alike.  
Also, the increased prevalence of drugs with high moisture sensitivity will boost 
demand for moisture-control packaging. And the need for packaging that can provide 
reminders becomes increasingly valuable as populations age and more of people require 
medicine and drugs on a regular basis. This has added relevance for a country like Canada 
where seniors now outnumber the country's children.  Counterfeit drugs are one of the 
greatest threats to patient safety and the pharmaceutical industry. Smart packaging is capable 
of addressing the issue through a number of innovative initiatives. The ever increasing ease of 
access to prescription drugs without a prescription, mostly because of the Internet, has led the 
International Trade Administration to estimate the global counterfeit drug market could be as 
high as $200 billion. 
Holograms are overt authentication features and have become one of the widest used 
methods. These optically variable devices are used in the form of labels, seals, hot-stamped 
patches and blister-pack foils. They are so successful because the constant evolution of 
holographic technology makes them easy to recognize but difficult to copy. Counterfeiting the 
drug may go unnoticed, but a poor quality holograph is a good way to detect a counterfeit. 
Microtext works in a covert manner. Text that is unnoticeable to the human eye 
without the help of magnification is invisible and difficult to distinguish or copy without 
special detection devices. 
These methods undermine counterfeiters because they are continuously evolving and 
improving. But we recognize this will be an ongoing battle for legitimate companies who are 
producing safe and legal products. The pharmaceutical packaging industry is expected to 
grow quickly in the coming years. The industry was valued around $56.9 billion in 2013, led 
by North America and Europe. This is expected to top more than $83 billion by 2020. 
The days of small box of pills are fading into the background as packaging plays a 
more important role in the consumer experience. Subsequently, the pharmaceutical industry 
will rely more on more on the packing to protect their products. 
